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WELCOME

Some announcements for smooth running of the session:

ǒ This session is recorded;

ǒ Questions are welcome in the chat and during the 

Q&A, only;

ǒ Please raise your virtual hand if you want to ask or add 

information to the session during the Q&A only.





Catalysing nutrition impact through private sector 
engagement (1)

Å Lessons learned & the Paris Declaration, by Katherine Pittore (ATNi)

Å Business perspective & N4G commitments, by Sarah Straatsma (dsm-Firmenich)

Å Frameworks for effective engagement, by Saskia Osendarp (Micronutrient Forum)

Å Principles of engagement with Africa -owned companies (First Foods Africa Initiative), by 

Manpreet Chadha (UNICEF)



2:00 ҭ2:05 

Welcome & Agenda

2:05 ҭ2:15  
Working with micro -entrepreneurs on business case for nutrition: the example of Mittin

2:15 ҭ2:25 
Consumer engagement in food supply transition

2:25 ҭ2:35
Nutritious Foods Financing Facility (N3F) - Investments for nutrition.

Polly Mwongera 
GAIN

Babs Ates
Co-chair NWGN

Adaku Omidosu
Max Foundation

Catalysing nutrition impact through private sector engagement (2)

Gemma Tacken 
Wageningen Social & Economic Research

2:35 - 2:40 

Business case for investing in nutrition

2:40 ҭ2:50 
Viability of cold chain development

Bas Hetterscheid 
Wageningen Social & Economic Research

Elena Schmider 
ATNi

2:50 å3:10/20 
Discussion & Audience Q&A & closing
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Consumer engagement in food supply chain 

transition

Push pull approach towards more healthy and sustainable choices in Indonesia, 

China, Ethiopia, Burkina Faso and Nigeria

4 November 2025, Gemma Tacken (Wageningen Social & Economic Research)



Parallel inclusion of consumers a sustainable and healthy food system 

transition by:

- Food system improvement on food quality, safety and/or 

sustainability

- Consumer research based multichannel and/or media behavior 

change campaign aimed to encourage consumers to choose safe 

food (Methods tested: door - to -door visits, education at schools, 

publicity, endorsement by key opinion leaders, TV, radio, billboards 

and/or social media)

Push pull approach
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Characterize food 

consumption , dietary patterns, 

intrahousehold distribution, and 

the nutritional and health status 

of marginalized populations in 

target countries.

Characterize food 

environments (FE) with which 

marginalized populations interact; 

how FEs shape dietary patterns; 

and how consumer 

characteristics and demand 

shape FEs. 

Identify, test, and evaluate 

potentially scalable consumer-

and FE-focused policies, 

innovations, and guidelines to 

shift consumption patterns toward 

sustainable healthy diets.
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Push pull approach

What are the food consumption 

and dietary patterns and the 

nutrition and health status of 

marginalized households and 

individuals?

How, where, and why do they 
procure food? 

Which individual and household 
factors shape these outcomes?

What are the key characteristics of 

FEs with which marginalized 

populations interact?

How do FEs shape household 

dietary patterns? What is the 

relative importance of different FE 

characteristics in shaping 
demand? 

How do consumer preferences 
and characteristics shape FEs?

How can existing national FE- and 

consumer-focused policies, 

innovations, and dietary guidelines 

be strengthened to better support 
sustainable healthy diets?

What is the impact of existing and 

new policies, innovations, and 

guidelines on sustainable healthy 

diets? Which of these are most 
scalable?



Consumer: knowledge, 

skills & ability to change

ÁKnowledge: objective and 

subjective (own perception of 

knowledge and cultural habits and 

beliefs)

ÁSkills: e.g. cooking, food safety 

judgements

ÁAbility: e.g. self -efficacy 

(someoneôs beliefs in their own 

ability to change behaviour) scales 

are specific to the behaviour
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Some examples
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ÁCAPSULE 1 LA BINGUISTE

ÁCAPSULE 2 LE FOU

ÁCAPSULE 3 L'ANNIVERSAIRE

ÁCAPSULE 4 - LES MANEOUVRES

ÁSPOT- A- VIDEO DE 

SENSIBILISATION - BIEN 

CHOISIR SON KOASSA POUR 

MIEUX MANGER !

Bien choissir son koassa
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ÅTarget 
population: 
mainly male 
(85,3%) 
consumers, 
with families 
and children
ÅDuration : 9 

months 
Å(Jul 2022 -

Feb 2023)
ÅLocally -

contextualize
d
ÅLocation : 

Ouagadougou, 
BF
ÅDesign & 

implementation 
by Media.com, 
Burkina Faso 

Multiple 
channels:
V4 Youtube

videos , 
engaging ­Petit 
Moussa®, a 
national 
influencer and 
comedian
V720 Radio ads
V235 TV ads

V49 Facebook
posts
V60 Billboards
V30 Affiches
VWebsite

https://www.youtube.com/watch?v=LCPecWnGC20
https://www.youtube.com/watch?v=LCPecWnGC20
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc
https://www.youtube.com/watch?v=wdwn47KEFMc


Thank you very much 

for your attention

Create impact in food system 

improvement on the long run 

by involving local consumers

More information:

Gemma.tacken@wur.nl
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ATNiƐsTheory of Change 2023 -2027
Pª^|«p~ª{s|q {^ªyk®« «~ ®r^® ^® zk^«® r^zp ~p g~{§^|sk«í p~~i ĉ fk´kª^qk «^zk« ^ªk ikªs´ki pª~{ rk^z®r· §ª~i¯g®« f· À¾Á¾ ^|i 
contribute to healthy, sustainable diets for all.



Business Case for Investing in 
Nutrition

Malnutrition represents a 2 -3% drag on global GDP each year

Å6k^z®rskª isk®« s{§ª~´k µ~ªykª«í g~|gk|®ª^®s~| ^|i k|kªq·Ï ªki¯gs|q 
absenteeism and saving costs.

Å Improved nutrition enhances motivation, productivity, and work quality, 
which may increase sales and revenue.

Å Healthier diets reduce burden on health systems to treat malnutrition 
and diet -related disease.
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Unlocking finance for nutrition


